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News Items

e The presiding justices of the Appellate Division have extended the period for comment on the
proposed changes to the Advertising Rules to November 15,2006 and the effective date to
January 15,2007.The FTC staff has notified the justices that it considers some of the new proposals
overly broad and restrictive.

e See, http://www.ftc.2ov/0s/2006/09/V060020text.pdf .

e The Supreme Court of New Jersey has granted a motion for a stay of Opinion 39 pending further
order from the Court. Opinion 39 found advertisements publicizing lawyers as “Super Lawyers”
or “Best Lawyers” to violate New Jersey’s Rules against comparative advertising.
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